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Introduction  
The General Education and Training Certificate for Adults (GETCA) aims to provide 
evidence that adult students are equipped with a sufficiently substantial basis of 
discipline-based knowledge, skills and values to enhance meaningful social, political and 
economic participation, to form a basis for further and/or more specialist learning e.g. 
the National Senior Certificate for Adults (NASCA), and possibly to enhance the 
likelihood of employment. In these respects, the GETCA promotes the holistic 
development of adult learners.   

 

Curriculum Introduction  

The key skills that are being developed in the GETCA curricula are as follows: 

 The ability to develop pieces of extended writing that reflect a clear train of 
thought and/or the development of a focused discussion or argument; 

 The ability to read an extended text, analyse it to discern key issues, reflect on 
these and then report or discuss ideas and thoughts that emanate from the 
reflection; 

 Relate concepts and ideas from the various curricula to global, local and personal 
experiences; 

 Determine how to make one’s learning meaningful on a practical level to enhance 
one’s own  life experiences and those of the student’s community, both in the 
workplace and in their personal life. 

 

To this end, teaching and assessment in the GETCA requires that students develop the 
necessary skills to produce extended pieces of writing and spend significant time on 
practicing these skills. Rubrics are provided to give students guidance as they develop 
and practice these skills. 

 

Furthermore, as appropriate, learning area curricula make provision for case study as 
an assessment method.  Students must be given ample opportunity to practice the skills 
associated with reading an extended text and reflecting on its contents and their own 
knowledge, in order to make deductions or engage in meaningful discussion on the 
topic. 

 

Every student is encouraged to reflect on their learning as a means of internalising the 
concepts, ideas and information covered in the curriculum.  While some curricula 
require the keeping of a journal in which one records reflections on the learning 
experience, students are encouraged to keep a journal in every learning area they study 
as a means of ensuring reflection and the recording of thoughts and ideas about the 
expected learning. 
 

Each curriculum raises global issues related to the learning area being studied and 
expects students to reflect on these at a global level. There is an expectation that 
students will be able to identify how these issues manifest themselves at a local level 
and how the student, in his or her personal daily life, can make a difference in how to 
deal with the issue.  Sustainability, for example, has implications globally, locally and on 
a personal level.    
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The purpose and importance of the subject 

Wholesale and Retail (W&R) is one of three commercial subjects available on the GETCA 
and it links directly to the work environment that many adult students find themselves 
in.  The subject aims to give students a working knowledge of the business world and 
help them to contextualise both their employer (if applicable) and other businesses that 
they interact with as consumers. 

One of the main aims of the subject is to expose students to career and entrepreneurial 
opportunities within the business world and Section 4 gives them the guidance on 
exploring these options as well as the options around further study. 

The wholesale and retail industries are at the heart of moving products and services 
through the economy and generate significant income and create an immense number 
of jobs which supports the government’s National Development Plan (NDP) 2030 which 
aims to eliminate poverty and reduce inequality by 2030.  This is a long-term economic 
policy is an on-going process which needs co-operation between government, citizens 
and business.  Another major government focus is the Green Economy – encouraging a 
joint effort to lower carbon footprints and preserve the sustainability of resources, 
which every wholesale and retail outlet can contribute to.  

But South Africa as a country cannot operate in isolation. As an important economic 
player in Africa, and a significant partner of SADC (South African Development 
Community), our economic strength has significant impact on the rest of the African 
continent.  As a UN (United Nations) signatory, South Africa has also committed to the 
“Transformative Post-2015 Development Agenda” and will need to harness the efforts 
of all citizens and businesses to co-operate with government in order to accomplish 
these goals. 

The structure of the subject 

The subject is divided into four main themes, each with sub-sections: 
1. The South African Economy and Marketing 

 Introduction to the South African Economy 
 Marketing Function and Supply Chain Management 
 Customer Service 

2. Wholesale 
 Introduction to Wholesale 
 Wholesale Pricing and Modern Trends 

3. Retail 
 Introduction to Retail 
 Retail Pricing and Modern Trends 

4. Opportunities in Wholesale and Retail 
 Introduction 
 Career Opportunities 
 Business Opportunities 
 Opportunities and pathways for further learning 

The approach to the subject that will be taken in this course 

W&R as a subject is structured to be studied sequentially as each section builds on 
previous knowledge.   The broader SA Economy is firstly contextualised with the basics 
of marketing within which the wholesaler and retailer both play vital roles.  These two 
components are then explored in more depth.   

In the final section career and promotion opportunities are discussed by giving more 
detail on different types of jobs, and how to go about getting more information on these.  
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Entrepreneurial opportunities are also briefly discussed to give the student a basic 
grounding on other business options. 

Any co-requisite or pre-requisite subjects (where appropriate). 

There are no compulsory pre-requisite or co-requisite subjects but as commercial 
subjects EBF and ENTREPRENEURSHIP both address complementary subject matter.   
 
The W&R student who is interested in starting their own business is strongly advised to 
do ENTREPRENEURSHIP, which will give them more information on entrepreneurship 
as well as detailed guidance on assessing business ideas and writing a business plan. 

Aims   
 

1. Provide a worthwhile educational experience for all adult students to enable them to 
acquire sufficient understanding and knowledge to:   
1.1. become confident economic citizens of South Africa, able to take or develop an 

informed interest in the workplace and the economy as a whole, with a working 
knowledge on marketing and Supply Chain Management; 

1.2. understand the role of wholesaling and wholesalers within the economy; 
1.3. understand the role of retailing and retailers within the economy; 
1.4. be aware of the opportunities for career development or entrepreneurial 

business opportunities within the wholesale and retail industries. 
 
 

2. Develop thinking and process skills that: 
2.1. relate to the study of commerce, including the use of economic terminology, 

concepts and methods; 
2.2. encourage curiosity about the economy and the world of work through 

developing basic economic numeracy and literacy skills; 
2.3. develop a general knowledge and awareness of the commercial world, 

especially relating to the wholesale and retail industries; 
2.4. are useful in everyday life and provide access to better earning opportunities; 
2.5. develop proficiencies for working with general economic knowledge, and 

develop the ability to understand current affairs; 
2.6. promote logical and critical thinking as well as self-reflection; 
2.7. will nurture a love of learning and stimulate an interest in further study in 

related commercial fields; 
2.8. promote effective communication. 

 
3. Develop attitudes relevant to commerce such as: 

3.1. Ethical behaviour 
3.2. Empathy 
3.3. Maintaining a positive attitude 
3.4. Flexibility  
3.5. A willingness to multitask  
3.6. Objectivity; 
3.7. Integrity; 
3.8. Creativity; 
3.9. Perseverance. 
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4. Stimulate interest in and care for the South African and global environment by 
showing understanding of: 
4.1. Waste creation and management including recycling; 
4.2. Impact of wholesale and retail sector on the environment; 
4.3. Recycling and regulations regarding the use and disposal of plastic bags; 
4.4. Sustainable use of energy. 
 

5. Promote an awareness that: 
5.1. the study and practice of commerce are co-operative activities, which are 

subject to socio-economic and political influences; 
5.2. the pursuance of commercial gain may benefit or harm the individual, the 

community and/or the environment; 
5.3. if used responsibly, commerce can enhance meaningful social, political and 

economic participation. 
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Exit-Level Outcomes   
 
 
By the end of this course students should be able to: 
1. understand and use subject-specific knowledge with regard to: 

1.1. the general South African economy, the marketing function and the importance 
of the wholesale and retail industries in Supply Chain Management and 
Customer Service; 

1.2. the types and functions of wholesalers as well as wholesale pricing and modern 
trends in wholesaling; 

1.3. the types and functions of retailers as well as retail pricing and modern trends 
in retailing; 

1.4. career and business opportunities within in the wholesale and retail industries. 
 

2. know and apply subject specific skills, namely: 
2.1. find, organise, synthesise and communicate information from a variety of 

sources; 
2.2. identify, select, understand and apply knowledge effectively from commercial 

sources and apply these to practical working situations in the wholesale and 
retail industries; 

2.3. apply theoretical concepts in new contexts based on relevant case studies; 
2.4. solve problems in familiar and novel ways within a business context; 
2.5. evaluate economic data and financial information. 
 

3. understand, adopt and apply the values related to the subject, namely: 
3.1. use commercial and economic knowledge effectively and critically, showing 

responsibility towards the environment and to the benefit of others; 
3.2. make responsible decisions using critical and creative thinking; 
3.3. understand, adopt and display the values of business ethics,  social justice and 

environmental conservation. 
 

These Exit-Level Outcomes cannot be precisely specified in the curriculum content 
because questions testing such skills may be based on novel contexts or information 
that is unfamiliar to the candidate. In answering such questions, candidates are 
required to use principles and concepts that are within the curriculum and apply them 
in a logical, reasoned or deductive manner to a novel situation. 
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Taxonomy and Weighting of Exit-Level Outcomes 

Table as per the NASCA EBF. 

 

Scheme of Assessment 

1. ONE question paper will be set.  

2. The duration of the paper will be THREE hours.  

3. The total mark for the question paper will be 300. 

4. Continuous assessment will not form part of this assessment. 

 

No site-based assessment is required but provision for self-assessment (or instructor 
based assessment if applicable) is provided for through: 

 Case Studies 
 Online tests and worksheets 
 Site visits 
 Newspaper/News Analysis 
 Research 
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Structure of the Examination Papers 
 
One three-hour examination with the following sections: 

SECTION  TYPE OF QUESTIONS MARKS 

SECTION A QUICK RESPONSE 
QUESTIONS e.g.  

 Multiple Choice 
 True and False  
 One Word Answers 

120 

SECTION B SHORT QUESTIONS 100 

SECTION A LONGER QUESTIONS AND 
CASE STUDY ANALYSIS 

80 

  

300 

 

Guidelines for Lecturers and Materials Developers 
 

 W&R students would typically be adult students who are already employed in 
the wholesale or retail industry (or with an interest in applying in these 
industries) that have not had previous formal education up to NQF Level 1.  

 This curriculum will help students to understand the W&R industries in which 
they are working, and the role this plays in the economy as a whole, as well as 
exposing them to new career and business opportunities within these industries;   

 Lecturers should use this curriculum to contextualise the students’ current 
working environments (if applicable), and help them to expand their knowledge 
and understanding to the broader economy and new contexts. 

 Students without prior formal education may battle with terminology and this 
will have to be addressed to ensure that it is not a barrier to their learning of the 
concepts.  To this end, a glossary of terms may be given in examinations if 
deemed necessary. 

 It is important that the W&R curriculum is relevant to the students, and that they 
see their own role within the economy, both now and in the future.  They should 
acquire an interest in current economic affairs and an ability to read and 
understand the news so that they can keep abreast of current happenings as the 
economic world is constantly in a state of change. 
 

Guidelines for Practicals / Activities  
 

Note:  Students who are studying independently can access news articles (together with 
other resources listed below) where possible to build a general knowledge of economic 
issues. They are also encouraged to engage in discussions with entrepreneurs or local 
business owners wherever possible to broaden their insight. 
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The following activities can be used or adapted to provide a better learning experience 
for students, and to help them to apply knowledge and skills: 
 
Site visits to wholesalers and retailers – Lecturers could develop a worksheet to be 
completed during the visit. Look for aspects relating to the curriculum such as: 

 Product Displays 
 Pricing 
 Bulk vs loose items 
 Customer Service 
 Marketing 

Speakers to address students:  E.g. Managers from local wholesalers or retailers. 

Price comparisons (e.g. wholesale vs retail) from advertisements or prices in store. 

Business/economic and general knowledge games: 

 Board games such as Monopoly 
 30 Seconds for general knowledge (Lecturers can create cards with W&R 

terminology and concepts to be used interspersed with normal cards). 
 Bingo (Lecturers can create game where concepts or definitions must be 

recognised) 
 Online/APP or phone based games if the technology is available. 

Interviewing of people in specific jobs (e.g. Wholesale Buyer or Marketing Manager) or 
local Entrepreneurs. 

Reading of newspapers/news with discussion groups on a specific topic after 
information has been gathered. 

Research tasks on specific topics of interest e.g. marketing strategies or logistical 
companies. 

Job research – looking at job specifications and opportunities advertised in the 
wholesale and retail industries. 

Assumptions about Prior Knowledge and Skills 
 

No formal prior knowledge or learning is required, however it is suggested that 
students have completed AET 1, 2 and 3 or similar learning prior to registering for 
GETCA. 

 

It is not a requirement, but students of W&R would benefit from doing one or both of 
the other two commercial subjects:  EBF and/or ENTREPRENEURSHIP as the subject 
matter is complementary. Students with a specific interest in entrepreneurship should 
be encouraged to take ENTREPRENEURSHIP, which guides them through the process of 
constructing a full Business Plan.  

 

W&R is best suited to the student who is working, or has a specific interest in working, 
within the wholesale or retail industries. Where possible, students should also have 
basic research skills (both primary and secondary) in order to look at current affairs 
and the broader application of the theory. 
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THEME / COMPONENT 1 The South African Economy  

Introduction 
In this theme the learner will be introduced to the South African economy and the 
Economic Cycle, which forms the basis within which wholesaling and retailing function. 
The importance of business ethics, social responsibility and environmental 
sustainability also need to be foundational concepts, and this will be built on in later 
modules. 

In addition, students will be introduced to the Marketing Function and the concept of 
Supply Chain Management as those are the processes that fuel both the wholesale and 
retail industries. 

Customer Service is essential in order for wholesalers and retailers to function 
effectively and students of this subject would have to be aware of that in order to be 
successful in this industry. 

Rationale for Content Selection 
It is important for students to have a background of the relevant concepts and 
terminology on the economy before proceeding with further learning. It will also give 
them a better understanding of the practical working environments in the wholesale 
and retail industries.  In the process, students will be exposed to relevant examples and 
case studies that they can identify with and learn from. 

Students will also have to develop an understanding of the importance of current affairs 
and the ability to read/ listen and interpret the news in order to understand the world 
of commerce. As global citizens, South Africans are impacted not only by our own 
economy but also the rest of the world. This is introduced early and will be built on later 
in the course to underpin the case studies and application of knowledge.  It is also an 
important aspect of self-evaluation that needs to be done for the course. 

 

 Theme 1 Content Structure – The South African Economy  
Topic Heading Topic (with Approximate Instructional Time) 

1. Introduction to the 
South African 
Economy 
  

1.1. SA Economy (6 hours) 
1.2. Circular Flow (Previously The Economic Cycle) (6 hours) 
1.3. Economic Sectors (5 hours) 
1.4. Introduction to Wholesale (5 hours) 
1.5. Introduction to Retail (5 hours) 

2. Marketing Function 
and Supply Chain 
Management 

2.1. Marketing Function (7 hours) 
2.2. Supply Chain Management (6 hours) 
2.3. Different Types of Goods (4 hours) 
2.4. Handling of Consumer Goods (4 hours) 
2.5. The Tender Process (4 hours) 
2.6. The use of technology (4 hours) 

 
3. Customer Service 
 

 

3.1. Customer Service (8 hours) 
3.2. The CPA – Consumer Protection Act (4 hours) 
3.3. The NCA – National Credit Act (4 hours) 
3.4. Recourse for dissatisfied Customers (6 hours) 
3.5. The importance of Customer Service in wholesaling (6 hours) 
3.6. The importance of Customer Service in retailing (6 hours) 
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3.7. Dealing with customer complaints (8 hours) 
3.8. W&RSETA (4 hours) 

 
 
 
 
 

Section 1. Introduction to SA Economy 

Overview 

 
 

1.1. SA Economy 
Content: 

 General Introduction to the SA Economy;  

 Economic Concepts; 

 Business Ethics;  

 Social Responsibility; 

 Environmental Sustainability; 

 Economic policies; 

 News/Current Affairs. 

 

Learning Outcomes: 

Students should be able to: 

1.1.1. Describe the type of economy we have in South Africa and understand 
the various sectors and environments within it; 

1.1.2. Define relevant economic concepts such as trade, transaction and profit  
and give examples of how they are applied;   

1.1.3. Explain the concept of business ethics and why it is important for both 
employer and employee to remain ethical; 

1.1.4. Comment on the concept of social responsibility and the moral 
obligation of both the business and the individual to contribute to 
wellbeing of society; 

1.1.5. Link the size of the Wholesale and Retail sectors in the economy to social 
responsibility and the effect that wholesalers and retailers could have on 
their local communities through projects such as, for example, donating 
surplus or waste products, doing training and community development 
or supporting local charities and community initiatives. 

1.1.6. Evaluate the importance of sustaining the natural environment to 
maintain a green economy and the role played by business in this; 

1.1.7. Link the size of the Wholesale and Retail sectors in the economy to 
environmental stewardship and the effect that wholesalers and retailers 

This section introduces the basics of the SA Economy and the economic cycle, including the important 
role played by wholesalers and retailers in the process.  Underpinning this is the significance of 
business ethics, social responsibility and environmental sustainability as well as the value of a basic 
knowledge of current affairs. 
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could have on their local communities through projects such as, for 
example, curbing air pollution, controlling waste management 
effectively, recycling and getting involved in community based 
environmental projects or supporting local organisations. 

1.1.8. Identify the main aims of the NDP (National Development Plan) and the 
significance of the SA government buying into the UN Transformational 
post-2015 goals; 

1.1.9. Demonstrate an understanding of the importance of news and current 
affairs and how they affect changes in business activities. 

 

1.2. Circular Flow (Previously known as The Economic Cycle) 
Content: 

 The Economic Cycle; Circular flow  

 The Economic Problem (Scarcity). 

 

Learning Outcomes: 

Students should be able to: 

1.2.1. Distinguish the various components of the economic cycle and the role 
they play in the SA economy; 

1.2.2. Describe the scarcity problem and how it affects the economic cycle; 
1.2.3. Evaluate their own position and identify what role they play in the 

economic cycle. 
 

1.3. Economic Sectors 
Content: 

 Formal Sector; 

 Informal Sector; 

 Public Sector; 

 Private Sector. 

 

Learning Outcomes: 

Students should be able to: 

1.3.1. Define the formal sector and give examples of businesses in this sector; 
1.3.2. Define the informal sector and give examples of businesses in this sector 

from their local community;  
1.3.3. Explain the role of the public sector in the economy and give examples of 

organisations in this sector; 
1.3.4. Explain the role of the private sector in the economy and give examples 

of businesses in this sector and also show an understanding that this 
includes both formal and informal businesses; 

1.3.5. Identify whether their current employer (if applicable) falls into the 
private or public sector. 

 

1.4. Introduction to Wholesale 
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Content: 

 Definitions and concepts; 

 Wholesale and the NDP; 

 Role in SA economy. 

 

Learning Outcomes: 

Students should be able to: 

1.4.1. Define the concepts of wholesale and wholesaler and be able to give 
examples of these in the SA economy;  

1.4.2. Evaluate the role and importance of wholesalers in the economy; 
1.4.3. Discuss how wholesalers can contribute to the alleviation of poverty and 

reduction of inequality in line with the NDP aims; 
1.4.4. Analyse which wholesalers they are familiar with, or those that have an 

impact on their own lives (could be an employer as well as product 
suppliers) by giving relevant examples. 

 

1.5. Introduction to Retail 
Content: 

 Definitions and concepts; 

 Retailers and the NDP; 

 Role in SA economy. 

 

Learning Outcomes: 

Students should be able to: 

1.5.1. Define the concepts of retail and retailers and be able to give examples of 
these in the SA economy;  

1.5.2. Identify the role and importance of retailers in the economy; 
1.5.3. Discuss how retailers can contribute to the alleviation of poverty and 

reduction of inequality in line with the NDP aims; 
1.5.4. Analyse which retailers they are familiar with, or that have an impact on 

their own lives (could be an employer as well as product suppliers) by 
giving relevant examples. 

 

Section 2. Marketing Function and Supply Chain Management 

Overview 

 

The distribution of products is part of the marketing function– getting products from the producers to the 
consumers – which entails a number of intermediaries (middlemen) who each play an important role in 
the process.   

The co-ordination and management of this process across various suppliers is called Supply Chain 
Management and is a critical factor in keeping the flow of products and services running smoothly. It is 
important that students understand the different types of goods and how each one should be handled as 
well as have a basic understanding of the tender process and the use of technology. 

Note the importance of Sections 2.1.4 and 2.2 which requires students to look at practical examples of 
local wholesalers and retailers and their marketing strategies, as well as the strategic role they play in the 
economy. 
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2.1. Marketing Function 
Content: 

 Marketing terminology; 

 Marketing steps; 

 Distribution and the green economy; 

 Marketing examples. 

 

Learning Outcomes: 

Students should be able to: 

2.1.1. Define marketing and the relevant marketing terminology; 
2.1.2. Apply the marketing steps that are required in the distribution of the 

product from the producer to the consumer; 
2.1.3. Analyse the marketing steps and through the use of examples comment 

on those that can be a detriment to the green economy; 
2.1.4. Research and find examples of marketing strategies of local wholesalers 

and retailers. 
 

2.2. Supply Chain Management 
 

Content: 

 Supply Chain Management; 

 Intermediaries/Middle Men in the Distribution process; 

 The role of the wholesaler and the retailer. 

 

Learning Outcomes: 

Students should be able to: 

2.2.1. Define the concept of Supply Chain Management and be able to give 
examples of these in the SA economy;  

2.2.2. Identify the various intermediaries/middlemen in the Supply Chain 
Management channel; 

2.2.3. Distinguish between the roles of the wholesaler and retailer in Supply 
Chain Management. 

 

2.3. Different types of goods  
  
Content: 

 Goods; 

 Consumer goods; 

 Industrial goods; 

 Green goods; 

 Services; 
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Learning Outcomes: 

Students should be able to: 

2.3.1. Define goods in the commercial sense; 
2.3.2. Differentiate between consumer goods and industrial goods; 
2.3.3. Identify three different categories of consumer goods and give an 

example of each; 
2.3.4. Give three examples of industrial goods and discuss who the consumers 

of such goods are; 
2.3.5. Define a service in the commercial sense; 
2.3.6. Define what would be necessary to classify a product as ‘green goods’. 
2.3.7. Identify which of these goods and services are handled by their current 

or past employers (if applicable). 
2.4. Handling of Consumer goods 

  
Content: 

 Convenience Goods; 

 Select/Shopping Goods; 

 Speciality Goods; 

 Cold storage/frozen goods; 

 High value goods; 

 Dangerous goods; 

 Special storage goods. 

 

Learning Outcomes: 

Students should be able to: 

2.4.1. Define convenience goods using examples from their own experience; 
2.4.2. Choose a specific type of convenience good and discuss how it is 

handling through the supply chain from producer to consumer (look at 
issues such as storage, transport, packaging etc.); 

2.4.3. Define select/shopping goods and give some examples. 
2.4.4. Choose one of these examples of a select/shopping good and explain 

how it moves through the supply chain, taking note to mention how it is 
handles by both the wholesaler and retailer. 

2.4.5. Define speciality goods and give an example of a want or need item that 
would fall into this category. 

2.4.6. Explain why this speciality good would need special attention in moving 
through the supply chain and how this can be accommodated by all the 
intermediaries on the way; 

2.4.7. Explain the importance of the cold chain in the storage and transport of 
certain foodstuffs and the pressure this puts on wholesalers and 
retailers; 

2.4.8. Give examples of high value goods that would need customised  storage 
and transport arrangements; 
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2.4.9. Identify goods that are classified as dangerous and give examples of how 
each one can be transported and stored; 

2.4.10. Discuss examples of goods that need specialised storage solutions (e.g. 
grain, live animals) and how the intermediaries in the supply chain can 
accommodate this. 

 

2.5. The Tender Process 
 Content: 

 Definition; 

 Goods and Services; 

 Public Sector (Government) Tenders; 

 Private Sector Tenders; 

 Tender documents; 

 Penalty clauses. 

 

Learning Outcomes: 

Students should be able to: 

2.5.1. Define the concept of a tender in the commercial world and give 
examples of the types of projects/goods that can be called for tender; 

2.5.2. Explain how tenders include a combination of goods and services; 
2.5.3. Research examples of government tenders and look specifically at the 

requirements such as BBBEE (Broad Based Black Economic 
Empowerment) points, the inclusion of PDIs (Previously Disadvantaged 
Individuals) or whether a business must be formally registered in order 
to tender; 

2.5.4. Search for private sector tenders in the local newspaper and again look 
at what their requirements are; 

2.5.5. Access a website such as http://www.seda.org.za (or one more suitable 
to   their specific industry) to look at the required documentation and 
procedures for tendering; 

2.5.6. Note that tenders often include penalty clauses – discuss the type of 
penalties that could be included. 

 
2.6. The use of Technology  

Content: 

 Definition;  

 Transport; 

 Storage; 

 Stock control; 

 Point of sales (POS) systems. 

 

Learning Outcomes: 

Students should be able to: 

http://www.seda.org.za/
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2.6.1. Define technology and give examples of how it is used in wholesale and 
retail environments; 

2.6.2. List examples of technology solutions for transport (e.g. GPS tracking of 
delivery vehicles); 

2.6.3. Identify ways in which storage is managed and enhanced with the use of 
technology (e.g. temperature control); 

2.6.4. Explain how automated stock control systems can be used in both 
wholesale and retail environments, including the use of scanners to 
register the movement of stock; 

2.6.5. Discuss the advantages of using an automated POS system; 
2.6.6. Identify any examples of technology used in their current or previous 

place of employment (if applicable). 
 
 
 
 
 

Section 3. Customer Service 

Overview 

 
 

3.1. Customer Service 
Content: 

 Definition of concepts; 

 Individual customer needs; 

 The wholesalers’ customers; 

 The retailers’ customers; 

 Handling of goods; 

 Dissatisfied customers. 

 

Learning Outcomes: 

Students should be able to: 

3.1.1. Differentiate between concepts such as customer/client, consumer, 
individual customer and corporate client by defining each one; 

Without the customer, there would be no wholesaler or retailer.  The customer pays the retailer for 
the end product and they must in turn pay their suppliers (usually the wholesaler) for the product 
itself as well as all the services rendered by intermediaries during the distribution process.  Keeping 
the customer happy with good service delivery is therefore of utmost importance. 

Students will learn that the retailer is the main customer for the wholesaler, and that the general 
public is the customer for the retailer.  The way customer service is approached will also differ 
between individual and corporate customers.  The Consumer Protection Act was established to 
protect consumers from unscrupulous traders, and both wholesalers and retailers have to abide by 
the regulations. 

It is important for the student to know what recourse dissatisfied customers have in the event of bad 
customer service if they have already complained to management and not had their complaint 
resolved internally.  There are various options such as: consumer forums, the ombudsman for an 
industry, the National Consumer Commission or even websites such as www.hellopeter.co.za.  

http://www.hellopeter.co.za/
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3.1.2. Give examples of how customers with different personalities, physical- 
or mental abilities needs must be catered for in a service environment; 

3.1.3. Describe how various cultural backgrounds can cause difficulties or 
conflict in a wholesale or retail environment. 

3.1.4. Explain the scope of the wholesalers’ customer base, including 
exceptions such as individual clients, by using examples;   

3.1.5. Explain the scope of the retailers’ customer base, including exceptions 
such as providing some bulk sales and/or catering for other retailers, 
(especially in the informal sector), by using examples; 

3.1.6. Discuss how the handling of consumer goods forms part of the service 
rendered and can lead to dissatisfied customers; 

3.1.7. Give examples of the recourse that dissatisfied customers have both 
within the organisation and outside of the organisation. 
 
 
 
 
 

3.2. The Consumer Protection Act (CPA) 
Content: 

 The Consumer Protection Act; 

 Aims of the CPA; 

 Consumer Rights. 

 

Learning Outcomes: 

Students should be able to: 

3.2.1. Explain the role of the CPA and define the consumer that is protected 
under the Act; 

3.2.2. Identify three aims of the CPA; 
3.2.3. List the nine rights a consumer has under the CPA, with examples. 

 
3.3. The National Credit Act (NCA) 

Content: 

 The National Credit Act; 

 Aims of the NCA; 

 Effect of NCA on wholesalers and retailers. 

 

Learning Outcomes: 

Students should be able to: 

3.3.1. Explain the role of the NCA; 
3.3.2. Identify three aims of the NCA; 
3.3.3. Discuss the effect that the NCA would have on wholesalers and retailers, 

especially clients who default on payments. 
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3.4. Recourse for dissatisfied Customers 
 

Content: 

 Staff; 

 Branch Management; 

 Head Office; 

 Public sector options; 

 Private sector options. 

 

Learning Outcomes: 

Students should be able to: 

3.4.1. Explain why it is important for a dissatisfied customer to first approach 
the salesperson or direct head of department in the event of a complaint; 

3.4.2. Discuss different policies that branch managers could implement to 
handle customer complaints; 

3.4.3. Identify examples of the organisations/bodies that are available in the 
public sector for the customer to approach with complaints about a 
specific business, product or service; 

3.4.4. Provide examples of consumer forums or other privately run 
organisations that the dissatisfied customer could approach for 
assistance. 

 

3.5. The importance of customer service in wholesaling  
Content: 

 Satisfied customers; 

 The corporate client; 

 Products and services; 

 Handling of wholesale goods. 

 

Learning Outcomes: 

Students should be able to: 

3.5.1. Explain why it is important for the wholesaler to keep their customers 
happy; 

3.5.2. Give examples of how corporate clients can be retained through good 
customer service;   

3.5.3. Demonstrate an understanding of the fact that the wholesalers’ products 
should be of good quality and that the service rendered in getting it to 
the customer is equally important; 

3.5.4. Discuss the added pressure of the wholesaler of handling goods that are 
bulk-packed and need specialised storage. 

 

3.6. The importance of customer service in retailing 
 Content: 
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 Satisfied customers; 

 The general public/individual customer; 

 Products and services; 

 Informal trade or other retailers as customers; 

 Handling of retail goods. 

 

Learning Outcomes: 

Students should be able to: 

3.6.1. Explain why it is important for the retailer to keep their customers 
happy; 

3.6.2. Give examples of how individual customers are retained through good 
customer service; 

3.6.3. Demonstrate an understanding of the fact that the retailers’ products 
should be of good quality and that the service rendered in getting it to 
the customer is equally important. 

3.6.4. Critically evaluate why informal traders or other smaller retailers (e.g. 
tuckshops) use the larger retailer as a supplier; 

3.6.5. Provide examples from personal experience of any two occasions:  one 
where they have had good customer service, and another where they 
experienced bad customer service from a retailer; 

3.6.6. Discuss the pressure on the retailer of making goods available to their 
customers that need specialised or customized storage and transport. 

 

3.7. Dealing with customer complaints 
Content: 

 Preventative measures; 

 Informal strategies; 

 Formal strategies; 

 Staff training; 

 

 

Learning Outcomes: 

Students should be able to: 

3.7.1. Explain how a business can take preventative measures to keep their 
customers happy; 

3.7.2. List examples of the informal strategies that a business could put in 
place to deal with customer complaints; 

3.7.3. Discuss formal strategies that a business could put in place to keep 
customers happy and diminish the number of complaints received; 

3.7.4. Give suggestions of how a business can train their employees to deal 
with customers effectively by having the right attitude and approach; 

3.7.5. Research media articles on customer complaints and how they were 
dealt with, then comment of whether they agree with the way it was 
handled or not. 
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3.8. W&RSETA 

Content: 

 SETAs and the role they play in the economy; 

 W&RSETA. 

 

Learning Outcomes: 

Students should be able to: 

3.8.1. Define a SETA and explain the importance of the role they play in the SA 
economy; 

3.8.2. Describe the functioning of the W&RSETA and how it relates to the 
Wholesale and Retail Industries.   

THEME / COMPONENT 2 Wholesale 

Introduction 
In this theme the learner will be introduced to wholesaling in South Africa with 
examples that relate to the business environment around them.  By learning about the 
types of wholesalers and the functions they fulfil in the economy, it will give the student 
the opportunity to understand wholesalers they come into contact with.   

Through the pricing section and being introduced to modern trends in wholesaling they 
will also be able to increase their general knowledge and insight into current affairs. 

Rationale for Content Selection 
As one of the two main focus areas of the subject, wholesale needs to be explored in 
more depth and the student will need to have the ability to apply knowledge learned to 
specific case studies and practical situations. 

The section has been scaffolded so that students cover the types of wholesalers as well 
as their main functions.  This will link back to Supply Chain Management from the 
previous section for context.   

Pricing has been included because the final section in W&R (Theme 4) addresses career 
and business opportunities, and if students are considering working up to managerial 
positions or becoming entrepreneurs, they will need to understand the importance of 
pricing within Supply Chain Management.  

Modern Trends in wholesaling will again expose them to current affairs and the use of 
technology, which is affecting the way products, are bought, sold and distributed in our 
modern age.  Green thinking is revolutionising the way businesses are run and it is 
important for students to become aware of the greener options in purchasing, the 
running of a business or the creation of jobs.  

 

Theme 2 Content Structure Wholesale 
 

Topic Heading Topic (with Approximate Instructional Time) 
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4. Introduction to 
Wholesale   

4.1. Introduction (5 hours) 
4.2. Types of Wholesalers (10 hours) 
4.3. Functions of Wholesalers (10 hours) 
4.4. Occupational Health and Safety in the Wholesale Industry (5 hours) 

 
5. Wholesale Pricing and 

Modern Trends  
5.1. Wholesale Pricing (15 hours) 
5.2. Modern Trends in Wholesaling (15 hours) 

 

 

Section 4. Wholesale 

Overview 

 
 

4.1. Introduction to wholesale 
Content: 

 Wholesale and wholesaler;  

 Role of wholesalers in the economy; 

 Outline of the wholesale industry in SA. 

 

Learning Outcomes: 

Students should be able to: 

4.1.1. Define the concepts of wholesale and wholesaler and be able to give 
examples of these in the SA economy;  

4.1.2. Identify the  role and importance of wholesalers as intermediaries 
/middle-men  in the distribution process; 

4.1.3. Outline the scope of the wholesale industry in SA. 
 

4.2. Types of Wholesalers 
Content: 

 Manufacturing wholesalers;  

 Merchant wholesalers;  

 Agents; 

 Brokers; 

 Internal and Commercial Wholesalers. 

 

Learning Outcomes: 

Students should be able to: 

4.2.1. Define the concept of a manufacturing wholesaler and the role they play 
in Supply Chain Management, giving examples within the SA Economy; 

4.2.2. Define the concept of a merchant wholesaler and the role they play in 
Supply Chain Management, giving examples within the SA Economy; 

This section delves deeper into wholesale as a concept, looking at the different types of wholesalers 
and how they function as well as how the Occupational Health and Safety Act is implemented in the 
wholesale industry. 
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4.2.3. Define the concepts of agents and the role they play in Supply Chain 
Management, using examples; 

4.2.4. Define the concepts of brokers and the role they play in Supply Chain 
Management, using examples; 

4.2.5. Differentiate between companies that use internal wholesalers (e.g. 
supermarket chains) and commercial wholesalers that are available to a 
broader range of retailers; 

4.2.6. Identify any wholesalers they have personally dealt with either through 
business or in their private capacity. 

 
 

4.3. Functions of Wholesalers 
Content: 

 Local Distribution; 

 Breaking bulk; 

 Marketing and Research support; 

 Warehousing and Delivery; 

 Sorting for resale; 

 Credit Facilities; 

 Training; 

 Other. 

 

Learning Outcomes: 

Students should be able to: 

4.3.1. Describe the various functions performed by Wholesalers; 
4.3.2. Demonstrate an understanding of the wholesaling functions through 

applying these wholesaling roles to case studies or new contexts. 

 

4.4. Occupational Health and Safety in the Wholesale Industry 
Content: 

 Occupational Health and Safety (OSH) Act; 

 Who is covered by the Act; 

 Hazards in a wholesale environment; 

 Food Industry regulations; 

 Dangerous and Hazardous material handling; 

 Health and Safety threats to the green economy. 

 

Learning Outcomes: 

Students should be able to: 

4.4.1. Describe the aims of the OSH Act relating to the wholesale industry; 
4.4.2. List the broad range of people that are covered by the OSH Act; 
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4.4.3. Identify some of the specific hazards in a wholesale environment and 
possible precautions to avoid problems relating to those hazards; 

4.4.4. Discuss the specific regulations relating to the food industry and how 
these are regulated for the wholesale industry; 

4.4.5. Give examples of hazardous or dangerous materials and what 
precautions need to be taken with the handling of these substances; 

4.4.6. Analyse examples of health and safety issues which also threaten the 
environment and the green economy; 

4.4.7. List any specific health of safety issues relating to their current or past 
workplace (if applicable) that they have experienced and explain how 
the situation was resolved. 

 

 

Section 5. Wholesale Pricing and Modern Trends in Wholesaling 

Overview 

 
 

5.1. Wholesale Pricing 
Content: 

 Basic Pricing Theory; 

 Pricing for resale; 

 The effect of environmental conservation on pricing; 

 Bulk pricing and display. 

 

Learning Outcomes: 

Students should be able to: 

5.1.1. Describe basic pricing theory, including concepts such as added value, 
pricing for resale and profit; 

5.1.2. Link the concept of added value to the functions of wholesalers;   
5.1.3. Identify how wholesale-related issues such as bulk pricing and 

wholesale display requirements affect the pricing of products; 
5.1.4. Discuss, with the use of examples, the effect that ethical buying and 

environmental conservation can have on the price of wholesale 
products; 

5.1.5. Research some examples of wholesale pricing. 
 

5.2. Trends and Recent Developments in Wholesaling  
Content: 

 Blurring lines between wholesalers and retailers; 

 Growth of Internet and electronic communication; 

Wholesale pricing is bulk based and aims to allow the customer (mostly retailers) to add their profit 
margin and resell the product. 

Modern trends have blurred the lines between wholesalers and retailers and many provide a broad 
range of services to their customers.  Modern technology and the internet has also changed the way 
both wholesalers and retailer interact and communicate with their customers and it is important for 
them to keep up to date with trends in order to stay competitive. 
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 International Trade; 

 Green Economy; 

 Changes in Marketing Activities. 

 

Learning Outcomes: 

Students should be able to: 

5.2.1. Identify, by using examples, how many wholesalers and retailers have 
taken on dual roles, blurring the lines between them for a clear 
definition; 

5.2.2. Explain with examples how the rapid growth of the internet and 
electronic communication has changed the way wholesalers operate; 

5.2.3. Discuss how access to international markets has increased competition 
and the distribution of products and services;   

5.2.4. Comment on how international trade has affected local markets and 
their ability to stay competitive; 

5.2.5. Research examples of how the wholesale industry is working towards 
conserving the environment and working towards the aims of building a 
green economy; 

5.2.6. Demonstrate an understanding of the current world-wide increase in 
marketing activity and range with relevant examples; 

5.2.7. Research media articles on other trends and current happenings within 
the wholesale industry. 

THEME / COMPONENT 3 Retail 
 

Introduction 
W&R students will be exposed to many retailers in their daily life and may also be 
employed within the retail industry.  It is important for them to understand the role 
played by both formal and informal retailers in the market, and the functions that they 
perform for their customers.  In addition, students need to develop an understanding of 
how retail pricing works and the modern trends associated with improved technology 
and communication which affects the way customers interact with retailers. 

Rationale for Content Selection 
As the second main focus area of the subject W&R, retail theory needs to be unpacked 
for the student to be able to apply their knowledge and skills to real world situations. 

The student needs to understand the link between Supply Chain Management and the 
role of the retailer at the end point.  As customers they will be exposed to many retailers 
and it is important for them to gain an understanding of the way pricing is done and 
how retailers market to their customers.  Many of the students will also have phones 
and even smartphones and will therefore have to understand modern marketing trends 
and how these are used by retailers. 

 

Theme 3 Content Structure Retail 
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Topic Heading Topic (with Approximate Instructional Time) 

6. Introduction to Retail  6.1. Introduction (5 hours) 
6.2. Types of Retailers (10 hours) 
6.3. Functions of Retailers (10 hours) 
6.4. Occupational Health and Safety in the Retail Industry (5 hours) 

 
 

7. Retail Pricing and 
Modern Trends 

7.1. Retail Pricing (15 hours) 
7.2. Modern Trends in Retailing (15 hours) 

 

 

Section 6. Retail 

Overview 

 
 

6.1. Introduction to Retail 
Content: 

 Retail and retailer; 

 Role of retailer in the economy; 

 Outline of the retail industry in SA. 

 

Learning Outcomes: 

Students should be able to: 

6.1.1. Define the concepts of retail and retailer and be able to give examples of 
these in the SA economy;  

6.1.2. Identify the role and importance of retailers as intermediaries (middle-
men)  in the distribution process; 

6.1.3. Outline the scope of the retail industry in SA; 

 

6.2. Types of Retailers 
Content: 

 Supermarkets; 

 Department Stores; 

 Warehouse Stores; 

 Convenience Stores; 

 Online Retailers; 

 Informal Retail Outlets. 

 

Learning Outcomes: 

This section delves deeper into retail as a concept, looking at the different types of retailers and how 
they function as well as how the Occupational Health and Safety Act is implemented in the retail 
industry. 

It also looks at the changing demands on retailers as the internet and technology introduces new 
challenges.  
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Students should be able to: 

6.2.1. Define each of the different type of retailers; 
6.2.2. Identify an example for each type of retailer;   
6.2.3. Choose three different types and explain how they personally use them 

in their daily lives. 

 

6.3. Functions of Retailers 
Content: 

 Selling; 

 Advertising and display; 

 Convenience; 

 Breaking bulk; 

 Grading and packing; 

 Informing  and educating ; 

 Financing; 

 Risk bearing; 

 Other. 

 

Learning Outcomes: 

Students should be able to: 

6.3.1. List the various functions performed by retailers; 
6.3.2. Provide examples of how these functions are performed in real life 

contexts. 

 

6.4. Occupational Health and Safety in the Retail Industry 
Content: 

 OHS Act; 

 Who is covered by the OHSA; 

 Hazards in a wholesale environment; 

 Food Industry regulations; 

 Dangerous and Hazardous material handling. 

 

Learning Outcomes: 

Students should be able to: 

6.4.1. Describe the aims of the OHS Act relating to the retail industry; 
6.4.2. List the broad range of people that are covered by the OHS Act; 
6.4.3. Identify some of the specific hazards in a retail  environment and 

possible precautions to avoid problems relating to those hazards; 
6.4.4. Discuss the specific regulations relating to the food industry and how 

these are regulated for the retail industry; 
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6.4.5. Give examples of hazardous or dangerous materials and what 
precautions need to be taken with the handling of these substances; 

6.4.6. List any specific health of safety issues they have experienced either as a 
worker or customer in a retail outlet and explain how the situation was 
resolved. 

 

Section 7. Retail Pricing and Modern Trends in Retailing 

Overview 

 
 

7.1. Retail Pricing 
Content: 

 Revision of basic pricing theory; 

 The effect of environmental conservation on pricing; 

 End user pricing. 

 

Learning Outcomes: 

Students should be able to: 

7.1.1. Show that they are able to remember basic pricing theory concepts and 
definitions; 

7.1.2. Discuss, with the use of examples, the effect that ethical buying and 
environmental conservation can have on the price of retail products; 

7.1.3. Explain how the functions of the retailer add value and affect the final 
price that is charged to the customer/end user.  

 

7.2. Modern Trends in Retailing 
Content: 

 Growth of Internet and electronic communication; 

 International Trade; 

 Green Economy; 

 Changes in Marketing Activities. 

 

Learning Outcomes: 

Students should be able to: 

7.2.1. Explain how the rapid growth of the internet and electronic 
communication has changed the way retailers operate; 

7.2.2. Discuss how access to international markets and online retail options 
have increased competition and the distribution of products and 
services;   

Retail pricing is based on getting the end product to the customer in the format that they require it to 
be used for final consumption.  

Online retailers have made a far broader scope of products and services accessible to the man in the 
street and all retailers need to be cognisant of modern trends, what their competitors are doing and 
how it affects their pricing in order to stay competitive. 
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7.2.3. Research examples of how the retail industry is working towards 
conserving the environment and working towards the aims of building a 
green economy; 

7.2.4. Discuss the increase in marketing activity and range with relevant 
examples; 

7.2.5. Research media articles on other trends and current happenings within 
the retail industry. 
 
 

THEME / COMPONENT 4 Opportunities in Wholesale and 
Retail  
 

Introduction 
Throughout the W&R course students will have learnt more about distribution 
channels, Supply Chain Management and in particular the role played by wholesalers 
and retailers in the SA economy.   

Students have also been challenged to identify real life examples of these concepts in 
their own lives and this section provides information for them to look at the 
opportunities that are available both career wise for possible promotion and from an 
entrepreneurial perspective. 

Rationale for Content Selection 
Adult students are often already working and have families to provide for. Those that 
are registering to further their studies are most certainly looking to improve their 
earning potential and this section will give them the basics information on how to do 
this. It is important for them to realise the extent of the wholesale and retail industry in 
SA, as these are major employers of a labour force with a wide spectrum of skills, 
knowledge and experience.  

In the final section under Business Opportunities, it is however important to give a basic 
introduction to Entrepreneurship as not all the students will do ENTREPRENEURSHIP 
or even EBF as a subject and have that grounding.  ENTREPRENEURSHIP in particular 
would be recommended for those students that are interested in becoming 
entrepreneurs as it will give them the opportunity to develop a full business plan for a 
proposed entrepreneurial business. 

 

 

 

Theme 4 Content Structure – Opportunities in Wholesale and Retail 
 

Topic Heading Topic (with Approximate Instructional Time) 

8. Introduction  8.1. Extent of Wholesale Industry in SA (5 hours) 
8.2. Extent of Retail Industry in SA (5 hours)  
8.3. Management levels (14 hours) 
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9. Career Opportunities   
 

9.1. Career related terminology (2 hours) 
9.2. Employee Rights (3 hours) 
9.3. Employee Responsibilities (3 hours) 
9.4. Jobs in Wholesale (6 hours) 
9.5. Jobs in Retail (6 hours) 
9.6. Self-Development (4 hours) 
9.7. Opportunities and pathways for further learning (4 hours) 

10. Business 
Opportunities   

10.1. Basic Entrepreneurship (10 hours) 
10.2. Formal and Informal Sectors (6 hours) 
10.3. Business Financing (6 hours) 
10.4. Entrepreneurial Process (6 hours) 

 

Section 8. Introduction 

Overview 

 
 

8.1. Extent of Wholesale industry in SA 
Content: 

 Revision of scope of wholesale industry; 

 Wholesale industry reports; 

 NDP. 

 

Learning Outcomes: 

Students should be able to: 

8.1.1. Recall the scope of the wholesale industry and the different types of 
wholesalers; 

8.1.2. Research the current wholesale industry reports on the extent of the 
wholesale industry in SA; 

8.1.3. Analyse any other media articles or statistics that discuss the extent of 
the wholesale industry in SA and comment on the findings; 

8.1.4. Comment on whether they think the wholesale industry makes a 
significant contribution towards the aims of the NDP after analysing the 
above industry reports. 

 

8.2. Extent of Retail industry in SA 
Content: 

 Revision of scope of retail industry; 

 Retail industry reports; 

 NDP. 

 

Learning Outcomes: 

Students should be able to: 

This section provides a brief overview of the two industries in SA, and encourages the student to 
research current information in order to broaden their perspective on the opportunities that are out 
there. 

It also introduces the basic theory on management as any employee who is wanting to work their way 
up to a promotion post would be required to have some management skills. 
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8.2.1. Recall the scope of the retail industry and the different types of retailers; 
8.2.2. Research the current reports on the extent of the retail industry in SA; 
8.2.3. Research any other media articles or statistics that discuss the extent of 

the retail industry in SA and comment on the findings. 
8.2.4. Comment on whether they think the retail industry makes a significant 

contribution towards the aims of the NDP after analysing the above 
industry reports. 
 

8.3. Management levels 
Content: 

 Basic management concepts and definitions; 

 Levels of management; 

 Career opportunities in management. 

 

Learning Outcomes: 

Students should be able to: 

8.3.1. Define basic management concepts such as manager, supervisor, 
foreman etc.; 

8.3.2. Describe the three main levels of management and the type of decisions 
that are taken at each level; 

8.3.3. Identify their own position in their place of employment (if applicable) 
and classify their current management level, as well as the level directly 
above them; 

8.3.4. Identify the duties, responsibilities and level of authority in their present 
job (or, if unemployed, a job of their choice); 

8.3.5. Justify whether their employer of choice would be in the wholesale or 
retail industry. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Section 9. Career Opportunities 

Overview 
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9.1. Career related terminology 
Content: 

 Job versus Career; 

 Career path; 

 Part-time versus full-time employment; 

 Types of earnings; 

 Internship; 

 Learnership; 

 Intrapreneurship; 

 Green Jobs; 

 Role of the HR (Human Resource) department. 

  

Learning Outcomes: 

Students should be able to: 

9.1.1. Explain the difference between a job and a career, and why it is 
important to look at long term career development when planning; 

9.1.2. Define a career path and how different jobs can contribute to building up 
a specific skill and knowledge base; 

9.1.3. Differentiate between part-time and full-time employment and discuss 
the advantages of each option; 

9.1.4. List and define the different types of earnings that can be paid to an 
individual; 

9.1.5. Discuss the concept of an internship and how it can contribute to career 
development; 

9.1.6. Identify the benefits of a learnership and how it aims to address the 
issue of unemployment in the economy; 

9.1.7. Define the concept of intrapreneurship and explain how an 
intrapreneurial employee can create new opportunities or promotional 
pathways for themselves within the organisation that employs them; 

Career opportunities looks at viable options for promotions and how students can target either a 
different career or seek advancement in the one they are in.  Without formal education many of these 
students would currently be in jobs that were not necessarily their own choice. 

Employee rights and responsibilities in the workplace are also touched on.  Brief mention is made of 
the Constitution in which all rights are entrenched but a lecturer could expand and look at The Bill of 
Rights in more detail if appropriate to the students. 

The next section also touches briefly on self-development and the importance of seeking 
opportunities and taking control of their own career planning by giving them guidance through doing 
a SWOT analysis and the role of the HR department in assisting employees. 

In the concluding section students are encouraged to look at opportunities and pathways for future 
learning, but lecturers would need to assist students to look at what is available within their local 
communities or online. 

In a specific learning environment, a lecturer may find it necessary to do only one of 9.1 or 9.2, 
whichever relates to the specific students.  Examiners will have to keep this in mind and set questions 
that accommodate this. 
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9.1.8. Discuss the concept of green jobs and give examples, if possible, from 
their workplace; 

9.1.9. Describe the role of the HR department and how they can assist 
employees that want to change jobs or work towards promotion. 
 

9.2. Employee Rights  
Content: 

 The Constitution of South Africa; 

 Human Rights; 

 Inclusivity; 

 Healthy and safe work environment; 

 Labour Relations Act; 

 Respect, fairness and dignity; 

 

Learning Outcomes: 

Students should be able to: 

9.2.1. Read the preamble of The Constitution of South Africa and identify the 
rights that are entrenched in it for all citizens; 

9.2.2. Explain the concept of human rights and how it needs to be adhered to in 
each and every workplace; 

9.2.3. Discuss inclusivity and the importance of it in working environments; 
9.2.4. Recall the previous discussion on the OHS Act and give examples of how 

each worker has the right to a healthy and safe working environment; 
9.2.5. Explain what protection the Labour Law gives employees in the 

workplace; 
9.2.6. Identify specific examples from their own experience of how respect, 

fairness and dignity can be incorporated in the workplace. 
 

9.3. Employee Responsibilities 
Content: 

 Rights versus responsibilities; 

 Employment contract; 

 Code of Ethics/Ethical Charter and Code of Conduct; 

 Operational requirements; 

 Green Economy; 

 Hygiene and self-presentation. 

 

 

Learning Outcomes: 

Students should be able to: 

9.3.1. List the rights discussed in the previous section and show how the 
employee has an equal and opposite responsibility to treat others with 
respect and keep the workplace safe etc.; 
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9.3.2. List the responsibilities of the employee towards their employer; 
9.3.3. List the responsibilities of the employee towards their co-workers, 

customers, suppliers and everyone else they interact with in the 
workplace; 

9.3.4. Explain the employee’s responsibility to do the work as laid down in 
their contract of employment; 

9.3.5. Discuss the employee’s responsibility to adhere to the company’s Code 
of Ethics/Ethical Charter and Code of Conduct; 

9.3.6. Describe some of the operational requirements within their own place of 
work (if applicable) that they are required to adhere to such as policies 
for handling people or goods; 

9.3.7. Explain how they can personally contribute to a greener economy 
through making changes within their own jobs and working 
environment; 

9.3.8. Discuss ways in which they can personally contribute to a better image 
of the company through good hygiene and self-presentation. 
 

9.4. Jobs in Wholesale 
Content: 

 Scope of jobs in the wholesale industry; 

 Green wholesale jobs; 

 Basic Sample job descriptions for a variety of jobs in wholesale. 

 

Learning Outcomes: 

Students should be able to: 

9.4.1. Give examples of a wide range of jobs in the wholesale industry; 
9.4.2. Research examples of possible green jobs within the wholesale industry; 
9.4.3. Choose three jobs that interest them and give a broad description of 

them as well as research further information on these jobs. 
 

9.5. Jobs in Retail 
Content: 

 Scope of jobs in the Retail industry; 

 Green retail jobs; 

 Basic Sample job descriptions for a variety of jobs in retail. 

 

Learning Outcomes: 

Students should be able to: 

9.5.1. Give examples of a wide range of jobs in the retail industry; 
9.5.2. Research examples of possible green jobs within the retail industry; 
9.5.3. Choose three jobs that interest them and give a broad description of 

them as well as research further information on these jobs. 
 
 

9.6. Self-Development 
Content: 
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 Self-Development; 

 SWOT Analysis; 

 Intrapreneurial Analysis; 

 Goal Setting; 

 Green goals; 

 Career Planning. 

 

Learning Outcomes: 

Students should be able to: 

9.6.1. Comment on the importance of taking responsibility for their own self 
development and give examples of how they can improve their job 
options through aspects such as research, time management, training 
etc.; 

9.6.2. Do self-evaluation through a SWOT analysis to identify their own 
strengths, weaknesses, opportunities and threats; 

9.6.3. Identify any intrapreneurial qualities and skills in themselves which they 
could use to create new opportunities or promotional pathways within 
their workplace (note – use SWOT analysis as a starting point); 

9.6.4. Discuss the importance of setting personal career goals with achievable 
milestones to work towards a set career path; 

9.6.5. Identify three green goals that they could personally incorporate in their 
home or working life which they are prepared to commit to: 

9.6.6. Set individual career goals and document a specific career and study 
path that links with these goals. 

 

9.7. Opportunities and pathways for future learning 
Content: 

 Continuous learning; 

 Informal; 

 Formal; 

 GETCA (General Education and Training Certificate for Adults); 

 NASCA (National Senior Certificate for Adults); 

 NQF (National Qualifications Framework); 

 Educational Institutions/Online Colleges. 

 

Learning Outcomes: 

Students should be able to: 

9.7.1. Discuss the concept of continuous learning and the importance of 
keeping up to date with changing needs in the environment such as 
technology etc.; 

9.7.2. Identify informal learning opportunities in the community or within 
their place of employment and indicate which ones they would be 
interested in pursuing; 
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9.7.3. Define formal learning and identify how close they personally are to 
completing their GETCA qualification; 

9.7.4. Research the requirements for a NASCA qualification and identify a 
suitable combination of subjects for themselves; 

9.7.5. Research the NQF (National Qualifications Framework) levels and the 
opportunities available for commercial studies post-NASCA; 

9.7.6. Research the programs offered by local colleges or online colleges for 
post-NASCA studies. 

 

Section 10. Business Opportunities 

Overview 

 
 

10.1. Basic Entrepreneurship 
Content: 

 Definitions; 

 Profit aim; 

 Environmental scanning; 

 Entrepreneurial qualities; 

 Entrepreneurial requirements; 

 Green entrepreneurs; 

 Entrepreneurs and the NDP; 

 Goal setting. 

 

Learning Outcomes: 

Students should be able to: 

10.1.1. Define entrepreneurship and the entrepreneur and link it back to the 
factors of production; 

10.1.2. Explain why most businesses have a profit aim, but also look at the 
exceptions; 

10.1.3. Define environmental scanning and the external aspects that an 
entrepreneur should be aware of both before starting a business and 
during business operations; 

10.1.4. Identify the main qualities of an entrepreneur that would contribute to 
their success in running a business; 

10.1.5. Distinguish specific factors that would be needed in order to start a new 
business; 

10.1.6. Define the concept of green entrepreneurs and give examples of the 
impact green thinking can have in the running of a business; 

10.1.7. List some of the ways in which entrepreneurs contribute to the goals of 
the NDP; 

South Africa provides many opportunities for entrepreneurship, especially in the retail industry.  
Students who have reached this final section of the curriculum may have identified an interest to start 
their own business and this section will give them some very basic information on this option.   

Again it is noted that ENTREPRENEURSHIP as a subject will give students a far more in depth 
understanding of running a business with the opportunity to develop a full business plan. 
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10.1.8. Discuss the importance of setting specific goals and the necessary 
milestones to achieve them before starting a business. 

 

10.2. Entrepreneurial Opportunities in the Formal and Informal Sectors 
Content: 

 Definition of concepts (Recall); 

 Entrepreneurial businesses in the Formal sector; 

 Entrepreneurial businesses in Informal sector; 

 Franchising. 

 

Learning Outcomes: 

Students should be able to: 

10.2.1. Recall definitions of the formal and informal sectors; 
10.2.2. Comment on the advantages and disadvantages of running an 

entrepreneurial business in the formal sector; 
10.2.3. Discuss the advantages and disadvantages of running an entrepreneurial 

business in the informal sector; 
10.2.4. Define franchising and explain how it could be a useful entry-level point 

for a new entrepreneur to enter the market with support and assistance 
from the franchisor.  Give examples of local franchises. 

 

10.3. Business Financing for Entrepreneurial concerns 
Content: 

 Self-financing and business partners; 

 Banks and formal institutions; 

 Government and non-governmental organisations. 

 

Learning Outcomes: 

Students should be able to: 

10.3.1. Discuss whether they have financing available for a business and the 
options of taking in business partners that may be able to contribute to 
the financing of the business; 

10.3.2. Name some of the banks and formal institutions that provide financing 
and research the requirements in order to qualify for such financing; 

10.3.3. List and research some of the government and non-government agencies 
that provide financing and support to entrepreneurial businesses.  

 

 

 

10.4. Entrepreneurial Process 
Content: 

 Self-Assessment; 
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 Environmental scanning; 

 Business idea; 

 Market research; 

 Developing business idea; 

 Business plan; 

 Strategies. 

 

Learning Outcomes: 

Students should be able to: 

10.4.1. Refer back to both their personal SWOT analysis and career goals to link 
them to the business they want to start; 

10.4.2. Do an environmental scan and identify possible factors that would 
impact the entrepreneurial business; 

10.4.3. Identify possible business ideas and through a process of elimination 
select the most viable option; 

10.4.4. Do market research on the product or service, as well as potential 
clients, suppliers, locations, legal requirements and any other necessary 
aspect; 

10.4.5. Develop the business idea using the information gathered from the 
market research and environmental scanning; 

10.4.6. Create a business plan after careful research of the necessary sections to 
be added and information that needs to be covered; 

10.4.7. Develop strategies for action plans to implement the business plan; 
10.4.8. Develop strategies for continuous evaluation in order to keep the 

business on track in changing and challenging environments. 
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Suggested Study Hours 
 
 
Wholesale and Retail is a 30-credit course, which relates to 300 notional study hours.  
 
It is envisaged that a typical one-year offering of the course will cover 30 weeks, 
excluding revision and examination time. Students should therefore spend 10 hours per 
week on Wholesale and Retail. This should consist of 6 hours of face-to-face instruction 
and 4 hours of self-study.  
 
The Wholesale and Retail Curriculum should be studied sequentially, as each module 
builds on information from the last one.   
 
A suggested time allocation for the course is shown in the table below:  
 
Component Face-to-face Teaching 

Time 
Self-study Time Total Hours 

Face
- to- 
Face 

Self- 
Study 

Total 

SA Economy 6 hours per week × 10  
weeks 

4 hours per 
week x 10 
weeks 

60 40 100 

Wholesale 6 hours per week × 6 
weeks 

4 hours per 
week x 6 weeks 

36 24 60 

Retail 6 hours per week × 6 
weeks 

4 hours per 
week x 6 weeks 

36 24 60 

Opportunities in 
Wholesale and 
Retail 

6 hours per week ×  8  
weeks 

4 hours per 
week x 8 weeks 

48 32 80 

Total Course 
Hours 

300 hours (30 weeks) 18
0 

120 300 

 


